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Dear Valued Partners,

As we look ahead to 2026, | am pleased to invite you to partner with the
Australasian Menopause Society and to collaborate with us across our education
program in the year ahead.

In recent years, demand for high-quality, evidence-based menopause education
has continued to grow. Healthcare professionals are seeking trusted guidance to
support confident clinical decision-making, while women across Australia and New
Zealand increasingly rely on their clinicians to provide clear, consistent and
informed care. Supporting this work remains central to the AMS mission.

Our education program for 2026 includes a comprehensive series of webinars,
Menopause Essentials Updates and our Annual Congress, each designed to address
real-world clinical challenges and translate evidence into practice. These activities
consistently attract strong attendance and engagement, and feedback continues
to highlight their relevance, quality and impact on clinical care.

Partnership support plays a vital role in enabling AMS to deliver this work. Through
collaboration with our sponsors, we are able to extend the reach of our education,
invest in high-quality program development and ensure healthcare professionals
have access to trusted, independent learning opportunities.

We value our partnerships and see them as a shared commitment to improving
menopause care and outcomes for women. | invite you to explore the opportunities
outlined in this brochure and to join us in supporting education that makes a
genuine difference in clinical practice.

Thank you for your ongoing support and interest in the work of the Australasian
Menopause Society. | look forward to the opportunity to work together in 2026.

@ With appreciation,
Ny Chris Michaelides
Executive Director
Australasian Menopause Society
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2026 Webinar Series

The Australasian Menopause Society (AMS) invites valued partners to
support its 2026 webinar series, delivering practical, evidence-based
education to healthcare professionals across Australia and New Zealand.

About AMS Webinars

AMS webinars deliver practical, clinically relevant education for healthcare professionals
managing menopause and midlife women’s health in everyday practice. Each session
addresses real-world clinical challenges, complex decision-making and emerging
evidence, and is led by nationally recognised experts.

Webinars are delivered live online, enabling broad participation from clinicians across
Australia and New Zealand. Attendance is consistently strong, with 300 to 500
participants per session, reflecting the high demand for trusted, evidence-based
menopause education.

Sessions are interactive, incorporating case-based discussion and dedicated Q&A to ensure
strong engagement and clear, practice-ready takeaways for attendees.

All webinars are developed independently by AMS and are fully CPD accredited.

2

Educational RACGP, RANZCOG
Activities and ACCRM
1.5 hours accredited

AMS members are eligible for free registration, with non-member registration set at $50
(incl. GST), supporting broad access while maintaining high participation levels.
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2026 Webinar Topics

Complex Menopausal Cases Webinar

1 February 2026 | 7:00pm AEDT

> e £

SOCIETY

Complex AusTRALASIAN
Menopausal -
Cases

[ Wed, NI February 2026
() 7pm - B:30pm AEDT

[l
1/ £ @ www.mano, P 0T A0
Dr Terri Dr Amie Dr Marita
Faran Hanlon [.1,1-]

During this webinar, moderated by Dr Marita
Long, Dr Amie Hanlon and Dr Terri Foran will
discuss their approach to several more
complex menopause cases submitted by
other members of the Australasian
Menopause Society. Cases will cover
dilemmas such as management strategies
when all the easy options have failed,
potential drug interactions with MHT and
where to start when there appear to be
multiple areas of concern.

MHT Prescribing in Practice Webinar

31 March 2026 | 6:30 PM AEDT

D WEBINAR
MHT Prescribing  ausmaussan
in Practice vt

iii Tue, 31 March 2026

(5 &:30pm - 7:30pm AEDT

& www.menopaute.org.au

Dr Sonia g
Davison Ogilvie
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This "Show and Tell" session presents a
hands-on discussion of the full range of
MHTs available in Australia and New
Zealand. Have you been feeling
overwhelmed by various treatment
combinations and substitution options, as
well as effective dosage, cost and application
information? Join this hands-on practical
webinar to have all your questions answered.

SPONSORSHIP PROSPECTUS 5



2026 Webinar Topics

Laboratory Investigations in Menopause:

To Test or Not To Test?
17 June 2026 | 7.00pm AEST

&
> WEBINAR -
AUSTRALASIAN
MENOPAUSE
SOCIETY

Laboratory
Investigations in
Menopause: To Test

or Not To Test?
Prof Rodney Baber AM m

Clinical Conundrums
1 August 2026 | 7.00pm AEST

> G-<
AUSTRALASIAN

Clinical SRR
Conundrums

() Tpm - Bpm AEST

Dr James Brown

E wew manpaue.arg.au
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Requests for a range of blood tests in
perimenopause and menopause can be a
source of confusion for both doctors and
patients. As more testing options become
widely available, including pharmacy
hormonal testing, this webinar will discuss
usefulness of the available tests in real-life
situations, and how this information can be
best communicated in clinical settings.

As more women seek menopause care,
clinicians will find themselves with
challenging scenarios to navigate. Whether
it be selecting the right vaginal therapy or
parallel titration of oestrogen and
testosterone, there are countless clinical
situations that don't have robust guidelines
to guide you.

SPONSORSHIP PROSPECTUS
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Why sponsor
AMS webinars?

Sponsoring the AMS webinar series offers partners a high-
value opportunity to align with trusted, independent medical
education and reach a clearly defined clinical audience.

Key Benefits: What's Included:

o Targeted exposure to a highly engaged national
audience of GPs, specialists and allied health Sponsorship inclusions
professionals with a strong interest in menopause
and midlife women's health.

o Exclusive positioning, with one sponsor per
webinar, ensuring clear visibility without FXCIUSive
competing messaging. webinar sponsor

¢ Credible alignment with a respected, evidence-
based medical society delivering independently
developed CPD-accredited education.

« Consistent engagement with webinars that
attract strong attendance and active participation.

e Proven impact with 2025 attendees reporting
high satisfaction with content relevance, presenter
quality and real-world applicability.

e Practice-changing education that supports Live recognition
clinicians to make confident, evidence-based
decisions in complex and commonly encountered
menopause scenarios.

¢ Momentum into 2026, with four targeted online
sessions addressing priority topics identified
through clinician feedback and emerging clinical
need.

One sponsor per webinar

Logo and acknowledgement on the
Branding webinar webpage, promotional eDMs and
social media posts

Verbal acknowledgement at the
beginning and end of the webinar

On-screen Sponsor logo displayed on presentation
visibility slides

20 complimentary registrations for

Registrations ;
company representatives or guests

Investment:

Delegate list to be provided after the
event (please note that this will not

$10,000 + GST Reporting |nclu.de email addresses or othe‘r conta.ct'
details unless the delegate has ‘opted-in
PER WEBINAR for their details to be published)
Sponsorship opportunities are limited and National audience of GPs, specialists and
allocated on a first-come, first-served basis. Audience reach allied health professionals. Expect 300+

attendees per session.
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2026 Menopause
Essentials Update
(MEU) Series

The Australasian Menopause Society (AMS) invites valued partners to
support its 2026 Menopause Essentials Update (MEU) series, the
Society’s flagship education program delivering comprehensive,
evidence-based menopause education to healthcare professionals.

In 2026, MEUs will be delivered in Gold Coast (QLD), Ballarat (VIC),
Sydney (NSW) and Adelaide (SA). Only events in Ballarat and Sydney
are available for sponsorship.

7
¢

%9

AUSTRALASIAN

MENOPAUSE
SOCIETY

Menopause « March 28,2026 | Ballarat, VIC
Essentials e May 8,2026 | Gold Coast, QLD
Update e September 11,2026 | Sydney, NSW
(Pre-Congress)*
e Date tba, end of October / beginning
of November | Adelaide, SA

N\

*The Sydney MEU Sponsorship is available as
part of the Congress Packages. See page 14 for
more details.
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About the Menopause
Essentials Update (MEU)

The Menopause Essentials Update is AMS’s signature, in-depth education
program, designed to equip healthcare professionals with practical,
evidence-based guidance for the diagnosis and management of menopause
and midlife women'’s health.

Each MEU is a four-hour educational event, delivered by leading experts in
menopause care. The program combines structured presentations, case
studies and facilitated discussion, allowing participants to translate evidence
into confident, best-practice clinical care.

MEUs are delivered in a hybrid format, offering both in-person attendance
and live-streamed participation across Australia and New Zealand.
Attendance is consistently strong, with 100 to 300 healthcare professionals
expected per event, depending on location, reflecting the MEU's reputation
as a must-attend educational update.

Topics include:

e Menopause consultation: A structured approach to decision-making

¢ Prescribing MHT: Evidence base, tips, tricks, and practice pearls

¢ Non-hormonal treatment for troublesome symptoms of menopause:
What's new and what's the evidence?

e Complex cases: Managing menopause in difficult circumstances; we will
be inviting the delegates to submit complex cases from their own
practice for discussion on the day.

All MEUs are developed independently by AMS and are fully CPD accredited.

(T
52 N
Educational RACGP, RANZCOG
Activities and ACCRM
3.5 hours accredited
Z 9
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Why Sponsor
MEU Events?

Sponsoring an AMS Menopause Essentials Update offers
partners high-impact visibility and meaningful engagement
with clinicians seeking comprehensive menopause education.

Key Benefits: What's Included:

¢ Direct, face-to-face engagement with
a highly targeted audience of GPs, Sponsorship inclusions
specialists and allied health
professionals.

e Strong brand alignment with AMS’s MEU sponsor Limited Sponsores\t‘eiﬁt"pport“”ity per
most established and trusted
education format.

¢ High-qua"ty interaction Logo and acknowledgement across MEU
opportunities, including networking Branding promptional materials (V\{ebsite, .
before and after sessions and during promotional eDMs and social media
catering breaks. posts)

¢ Proven educational impact, with past
MEU attendees reporting consistent . .. Verbal acknowledgement at the

. . . Live recognition

high satisfaction.

¢ Exclusive positioning, with limited
sponsorship opportunities per event,

beginning and end of the event

A table will be made available for the

ensuring clear visibility and presence. sponsor to use as a trade display in the
Networking registration desk area to allow exclusive
opportunities networking with delegates before and
° after the workshop as well as during
InveStment. networking breaks.

BALLARAT MEU Registrations Complimentary registrations for company
representatives or invited guests
$15,000 + GST

Delegate list to be provided after the

event (please note that this will not
SYDN EY M EU Reporting include email addresses or other contact
(PRE-CONGRESS) details unless the delegate has ‘opted-in’
for their details to be published)
$20,000 + GST
?
The Sydney MEU Package is now available as National audience of GPs, specialists and
part of the Congress. See page 14 for more details. Audience reach allied health professionals. Expect 100-

300 attendees per event

Sponsorship opportunities are limited and
allocated on a first-come, first-served basis.

N\
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2026 AMS Congress

The Australasian Menopause Society (AMS) invites valued partners to support the
28th AMS Annual Congress, to be held 11-13 September in a hybrid format, with the in-
person program hosted at the Sofitel Sydney Wentworth, New South Wales.

The Congress attracts GPs, Gynaecologists and Obstetricians, Endocrinologists, Nurses,
Allied Health Professionals, Psychologists, Physiotherapists, Cardiac Specialists and others.

Delegates are therefore highly engaged in learning across a wide range of topics, including
cardiovascular disease, fertility, mental health, osteoporosis, cancer, diabetes, and
preventative medicine.

The 2025 hybrid event saw over 450 onsite registrations and 270 online participants. The
majority of delegates will be Australian and New Zealand General Practitioners who work in
all aspects of midlife women's health.

Partnering with this event represents a significant opportunity to align your brand with
delegates in the sector.

Note, Congress sponsorship is managed separately. To book Congress or Sydney MEU
event packages, please visit www.amscongress.com.au/sponsorship-exhibition.

BRIDGING THE GAP

From Theory to Practice in Menopause Care

11-13 September 2026 | Sofitel Sydney Wentworth

www.amscongress.com.au

N\
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https://www.amscongress.com.au/sponsorship-exhibition

Why Sponsor the
2026 AMS Congress?

The sponsorship allows you to customise your presence to maximise
benefits before, during, and after the Congress, while expanding your
exposure to a broad audience across Australia, Aotearoa New Zealand,

and beyond.

Whether your goal is brand recognition, lead generation, or positioning
your organisation as a thought leader, our sponsorship offerings are
designed to help you achieve your objectives.

Support of the event will provide your organisation with key benefits:

@/z

Market to key
influencers and
decision-makers

before, during, and
after the event.

A

N

Stay top-of-mind
with delegates
who make and

influence decision
making for the

purchase of
products and
services.

g

8
/@\
8¥8
Engage with
attendees and
‘meet’ one-on-one

throughout the
meeting.

B)
©

Achieve live and
ongoing marketing
reach/brand
awareness

The content
including your
branding, will live on
for 12 months post-
congress with
presentation
recordings made
available through the
AMS Online Portal.

2O

ol

Cost-effective
spend

One amount to
highlight your
presence across
Australia and New
Zealand with the
potential to reach
markets further
afield.

N\
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Educational
Activities

16 hours

s

RACGP, RANZCOG
and ACCRM

accredited

AUSTRALASIAN MENOPAUSE SOCIETY
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AMS Congress Sponsorship Packages
Major Partnership Tiers At a Glance

Benefit

Investment

Availability

Logo on Congress Website with Link

Company Profile on Website

Premium Position Acknowledgement

Chairperson Acknowledgement

Congress App Sponsorship Discount

Delegate List Provided

Exhibition Space Included

Discount on Additional Spaces

Special Branding Opportunity

Logo on Congress Signage

N\

-0 £ aryie
Supporting Midlife Women
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Diamond

$51,000 inc. GST

One (1)

Special logo as
Diamond Partner

200-word

RECOGNITION & ACKNOWLEDGEMENT

Throughout
preparation and

conduct as Diamond

Partner

Opening and closing

with logo

$4000 discount

Platinum

$38,000 inc. GST

Two (2)

WEBSITE PRESENCE

Special logo as
Platinum Partner

150-word

Throughout
preparation and
conduct as Platinum
Partner

Opening and closing
with logo

SPECIAL DISCOUNT

DELEGATE INFORMATION

Double space (6 x 2m) -

most prominent site

50%

EXHIBITION

Double space (6 x 2m) -
one of most prominent

sites

30%

BRANDING OPPORTUNITIES

Provision of branded

Delegate Satchels by

the sponsor (at own
cost)

Largest logo

AUSTRALASIAN MENOPAUSE SOCIETY

Naming rights to
Delegate Lanyard OR
Nametag

Next largest logo

Gold

$30,000 inc. GST

Two (2)

Prominent logo as Gold
Partner

100-word

Throughout
preparation and
conduct as Gold

Partner

Opening and closing

Single space (3 x2m) -
most prominent sites
set aside for Partners

20%

Third largest logo

Silver

$21,500 inc. GST

Prominent logo as
Silver Partner

50-word

Throughout
preparation and
conduct as Silver

Partner

Opening and closing

Single space (3 x2m) -
most prominent sites
set aside for Partners

20%

Standard Logo

SPONSORSHIP PROSPECTUS 13
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AMS Congress Sponsorship Packages
Major Partnership Tiers At a Glance (cont.)

Benefit Diamond Platinum Gold Silver

REGISTRATIONS & TICKETS

Exhibitor Registrations* (incl.

Welcome Function & Six (6) Five (5) Four (4) Three (3)
Congress Dinner)

ONSITE SIGNAGE & BANNERS

Pull-up Banner in Plenary Hall One free standing One free standing One free standing

Pull-up Banner in Catering

Area One free standing One free standing

PLENARY HALL PRESENCE

Dedicated Sponsor Slide in
Plenary

Logo on Sponsor Slide in
Plenary

Static Advertisement at Start
of Each Day

One 10 second

PRINT MATERIALS

Logo in Congress Program
Book

DIGITAL PRESENCE (App & Online Portal)

Logo, Hyperlink & Profile in

App/Portal V' (200-word) v (150-word) v (100-word) v (50-word)
I}:’;:S:;:::i; 52:;? Diamond Partner banner Platinum Partner banner Gold Partner banner Silver Partner banner
Banner Ad on Portal Full banner on rotation
C°ntenti:f;:/sp(:::ls/ﬂyers) Unlimited Six (6) Four (4) Three (3)
Promotional Videos in Unlimited Six (6) Four (4) Three (3)

App/Porta

*Exhibitor registrations are for representatives attending the congress to staff the
exhibition booth. Representatives from your organisation who would like to attend
sessions will need to register separately as paying delegates.

N\
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AMS Congress Sponsorship Packages

Special Event Sponsorship Opportunities

S\

N\

Benefit

Investment

Availability

Logo on Congress Materials

General Acknowledgement

Chairperson Acknowledgement

Website Profile & Hyperlink

Exhibition Space Included

Delegate List Provided

Logo on Congress Signage

Complimentary Registrations/Tickets

Pull-up Banner Opportunities

AUSTRALASIAN MENOPAUSE SOCIETY

A e
Supporting Midlife Women

Pre-Congress Workshop
(MEU Update)

$20,000 inc. GST

One (1)

RECOGNITION & ACKNOWLEDGEMENT

Logo as Pre-Congress Workshop Sponsor
on web page with link

Throughout preparation and conduct as
Pre-Congress Workshop Sponsor

Opening and closing of workshop

WEBSITE PRESENCE

Logo and hyperlink

EXHIBITION

Single space (3 x 2m) in Congress hall

DELEGATE INFORMATION

Pre-Congress Workshop list (name,
organisation, email, state/country)

BRANDING OPPORTUNITIES

REGISTRATIONS & TICKETS

20 to Pre-Congress Workshop

ONSITE SIGNAGE & BANNERS

At entrance to Pre-Congress Workshop

Congress Dinner Sponsor

$8500 inc. GST

One (1)

Logo as Dinner Sponsor on all materials
(print, PDFs, emails)

Logo, 25-word profile & hyperlink

One (1) Full Congress ticket incl. Welcome

Function & Dinner
One (1) additional Dinner ticket

Two (2) in prominent locations during
Dinner (sponsor to provide)

SPONSORSHIP PROSPECTUS 15



AMS Congress Sponsorship Packages

Special Event Sponsorship Opportunities

(cont.)

Benefit

Verbal Acknowledgement at Event

Speaking Opportunity

Individual Sponsor Slide at Event

Logo in Congress Program Book

Pre-Congress Workshop
(MEU Update)

EVENT-SPECIFIC OPPORTUNITIES

Logo for Pre-Congress Workshop

PRINT MATERIALS

DIGITAL PRESENCE (App & Online Portal)

Congress Dinner Sponsor

During dinner

Address delegates (5 minutes)

During dinner

Logo & Hyperlink in App/Portal v v (25-word profile)
Logo on Sponsor Banner (rotating, top of
v v
portal)
Special Portal Features Logo next to Pre-Congress Workshop
presentations
CONGRESS DINNER SPONSOR ADD-ON OPTION
o Trade exhibition for $4250 inc. GST
Z 16
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AMS Congress Sponsorship Packages
Other Sponsorship Opportunities

Benefit Coffee Cart Sponsor Congress App Sponsor
Investment $8500 inc. GST $7250 inc.
Availability Two (2) One (1)

RECOGNITION & ACKNOWLEDGEMENT

Logo as Coffee Cart Sponsor on all materials Logo as Congress App Sponsor on all
(print, PDFs, emails) materials

Logo on Congress Materials

WEBSITE PRESENCE

Website Profile & Hyperlink Logo, 25-word profile & hyperlink Logo and hyperlink

BRANDING OPPORTUNITIES

Brand coffee cart, cups, stirrers etc. with logo
(own expense)

Branding Opportunities

ONSITE SIGNAGE & BANNERS

Pull-up Banner Opportunities Near coffee cart

PLENARY HALL PRESENCE

Sponsor Slide in Plenary Logo on joint sponsor slide Logo on joint sponsor slide

PRINT MATERIALS

Logo in Congress Program Book Vv N4

DIGITAL PRESENCE (App & Online Portal)

Logo & Hyperlink in App/Portal v (25-word profile) v
Logo on Sponsor Banner (rotating, top of portal) 4 v
Content Pieces in App/Portal Two (2)

COFFEE CART SPONSOR ADD-ON H tiace
B e B e e Other sponsorship opportunities: P ———
e Trade exhibition next to cart for $4250 inc. GST Trade Exhibition $6250 inc. GST INFORMATION

Sponsor both carts for $14,000 inc. GST (save . . .
: $§OOO on second cart) E ( Additional Promotion Items $700 - $1200 inc. GST

N\
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https://www.amscongress.com.au/sponsorship-exhibition#Silver-Partner

Expression of Interest

Sponsors are invited to submit an Expression of Interest to support AMS events in 2026.
Sponsorship opportunities will be provided on a first comes, first served basis. We are happy to
negotiate packages that are not listed below. Please contact Chris Michaelides at
chrism@menopause.org.au if you would like to discuss further.

Note, Congress sponsorship is managed separately. To book Congress or Sydney MEU event
packages, please visit www.amscongress.com.au/sponsorship-exhibition.

Applicant Details

Company

Company ABN

Contact

Address

Phone

Email

N MENOPAUSE SOCIETY
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Select Events You'd Like to Sponsor

Please select all that are applicable. Note, Congress sponsorship is managed separately. To book Congress or Sydney MEU event
packages, please visit www.amscongress.com.au/sponsorship-exhibition.

Event Cost excl. GST
Menopause Essentials Update (MEU), Ballarat $15,000 O
Complex Menopausalzzgzes Webinar, February $10,000 O
MHT Prescribing in :(r)az(;tice Webinar, March $10,000 C]
Laboratory Investigations i.n Menopause: To Test $10,000 O
or Not To Test? Webinar, June 2026 '
Clinical Conundrums Webinar, August 2026 $10,000 O

Total (GST excl.)

GST

Total (GST incl.)

2 €} Siovortng Miditewomen o SPONSORSHIP PROSPECTUS 19
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Participation Terms & Conditions

1. Applications from companies wanting to promote non-TGA registered goods or devices will
be required to provide Level 1 Evidence to the AMS Board for assessment as a potential
sponsor.

2. Sponsors and Advertisers - invoices are payable on receipt of tax invoice to secure your
requirements. Exhibitors — 50% deposit is due on receipt of tax invoice to secure an exhibition
space. Balance is payable by no later than 60 days before event.

3. Full payment of all invoices, including your representative/s registration and related fees,
must be received prior to commencement of the Event to ensure admittance to the Event,
unless by prior approval.

4. All prices quoted exclude GST.

5. The AMS reserves the right to refuse an application.

6.The AMS will endeavour to meet all your selected participation requirements. If your selected
requirement/s is not available the AMS will contact you as soon as possible to discuss
alternatives.

7. Exhibition cancellations must be in writing. Deposit less a cancellation fee will be refunded
only if the booth can be re-sold.

8. Participants agree to fulfil all their obligations in regard to deadlines and the provision of
correct documentation as required by the AMS, thus ensuring all the Participant’s
entitlements can be met.

9. Sponsors and Exhibitors agree to abide by such conditions as laid down by the AMS and
agree not to violate any of the lease conditions of the building in which the Event is being
held.

10. If the Sponsor/Exhibitor fails to comply with any of the rules and regulations laid down, or any
requirements stipulated, the AMS has the right to sell the space or enlist a replacement
Sponsor/Exhibitor and the Sponsor/Exhibitor will forfeit all monies paid.

11. Acknowledgement of Sponsors in the Program / Resource Book is dependent upon the date
of the Sponsor's booking, provision of the Sponsor's logo and printing date of the books.

12. All signage, collateral, advertisements and any other artwork for any participant must be
provided to the AMS for approval. The AMS reserves the right to reject anything that it
considers inappropriate.

13. The AMS reserves the right to redesign the floor plan to the benefit of Exhibitors as it sees fit.

14. Exhibitors must have third party liability insurance cover. A Certificate of Currency is to be
provided on request.

15. Exhibitors must not erect any sign, display or obstruction which intrudes into any adjoining
Exhibitors’ space or affects the safety of the venue.

16. Exhibitors must not damage in any way the walls, floors, ceilings or any other surface of the
exhibition area or the Exhibitor will be liable for all associated charges due to the venue.

MENOPAUSE SOCIETY SPONSORSHIP PROSPECTUS
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17. The AMS accepts no responsibility whatsoever for any actions, suits, proceedings, claims,
demands, costs and expenses, which may arise from the supply of samples or other material by
participating Sponsors/Exhibitors to any person.

18. The AMS will take all precautions it considers necessary for the protection and security of
exhibited articles but will not be responsible for the safety, loss, damage or compensation of any
exhibit or other property under any circumstances whatsoever.

19. Participants must not on-sell sponsorship opportunities, sub-let exhibition tables or display
products or programs that have not been officially endorsed by their company without the prior
approval of the AMS.

20. Cancellation of sponsorships, symposiums & exhibition space will incur a minimum 50%
cancelation fee of the total cost of the original invoice. If the item (sponsorships, symposiums &
exhibition space) is not replaced by another entity the organisers reserve the right to implement
a 100% cancelation fee of the item.

In signing below, | confirm | understand and agree with the above Participation
Terms and Conditions. Furthermore, | confirm | am authorised to sign on behalf of the
Applicant.

Signed:

Name:

Position:

Date:

ENOPAUSE SOCIETY SPONSORSHIP PROSPECTUS
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About AMS

AMS is the leader in menopause awareness and education, empowering
clinicians and the community in Australia and New Zealand.

AMS Mission

To improve the quality of life of women during and after the menopause.

AMS Objectives

To promote discussion, study and understanding of midlife women'’s
health in our community.

To encourage and support research into all aspects of midlife women'’s
health.

To disseminate quality information to health professionals and the
public.

To encourage the application of that information and knowledge as
clinical best practice.
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Thank you

for your continued partnership. Together, we are
building a stronger AMS and a healthier future for
women experiencing menopause across Australasia.

For partnership opportunities in 2026, please contact:

Chris Michaelides, Executive Director
ams@menopause.org.au
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